
F A L C O N C O M P A N I E S . C O M7 8 5 9  W A L N U T  H I L L  L N ,  S T E  3 7 5 ,  D A L L A S ,  T E X A S  7 5 2 3 0

TEY T INER
214.534.3683

tey@falconcompanies.com

MADDIE  HEAL
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mheal@falconcompanies.com
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VILLAGE ON THE PARKWAY is a vibrant lifestyle 

destination at the intersection of DNT and 

Belt Line, where dining, shopping, and 

entertainment come together seamlessly. 

With its modern design, high foot traffic, 

and a mix of popular restaurants and retail 

spaces, it’s the ultimate hotspot for both 

locals and visitors. This dynamic center is 

the perfect place to launch or grow your 

business in the heart of one of DFW’s most 

sought-after locations.

• Contact broker for rates

• NNN: $14.50

LOCATION :  		  5100 Belt  L ine Rd

				    Addison, TX 75254

DEMOGRAPHICS  (3 mi le radius) :

• Total  Populat ion:			   131,462

• Dayt ime Populat ion:		  240,154

• Average HH Income:		  $137,526

• Total  Households: 			   64,732

TRAFFIC COUNTS  (2024 bi-di rect ional) :

• DNT:					     140,243 VPD

• Belt  L ine Rd:				      35,217 VPD

• Montfort  Dr: 				      15,877 VPD
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T h e  i n f o r m a t i o n  c o n t a i n e d  h e r e i n  i s  d e e m e d  r e l i a b l e ;  h o w e v e r ,  F a l c o n  R e a l t y  A d v i s o r s  m a k e s  n o  w a r r a n t i e s ,  g u a r a n t e e s  o r  r e p r e s e n t a t i o n s  a s  t o  t h e  a c c u r a c y  t h e r e o f . 
T h e  p r e s e n t a t i o n  o f  t h i s  i n f o r m a t i o n   i s  s u b m i t t e d  s u b j e c t  t o  c h a n g e  i n  c o n d i t i o n s  a n d  p r i c e ,  c o r r e c t i o n s ,  e r r o r s ,  a n d  o m i s s i o n s ,  a n d / o r  w i t h d r a w a l  w i t h o u t  n o t i c e .
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Ring of 3 miles

DEMOGRAPHIC SUMMARY
Village on the Parkway

INCOME

$87,235

Median
Household Income

$139,526

Average
Household Income

$68,551

Per Capita
Income

$80,815

Median
Net Worth

BUSINESS

13,941

Total Businesses

154,607

Total Employees

22.98%

Blue Collar
Occupation

77.03%

White Collar
Occupation

KEY FACTS

131,462
Population

240,154
Daytime Population

0.69%
'23-'28 Compound
Annual Growth Rate

64,732
Households

$550,938
Median Home Value

37.9
Median Age

AVERAGE ANNUAL HOUSEHOLD SPENDING

$120,968
Total Annual
Expenditures

$5,187
2025 Meals at

Restaurants

$9,139
2025 Meals at

Home

$37,617
Retail Goods

$4,778
Entertainment

$1,333
Personal Care

$8,534
Health Care

Tapestry
Top 3 segments by household count

Other 31.2K | 48.2%

L3 Top Tier > 6,258 | 9.7%

D4 Metro Renters > 12.1K | 18.7%

A6 Young and Restless > 15.2K | 23.4%

View comparison table

EDUCATION

12%
High School Diploma

14%
Some College

59.79%
Bachelor's Degree or

Graduate Degree

Households

0 1,500 3,000 4,500 6,000 7,500 9,000 10,500 12,000

2025 Race and ethnicity (Esri)
The largest group: White Alone (50.53)

The smallest group: Pacific Islander Alone (0.06)

Indicator ▲ Value Diff
White Alone 50.53 +1.98
Black Alone 15.22 -0.50
American Indian/Alaska Native
Alone 0.73 -0.24

Asian Alone 7.10 -1.30
Pacific Islander Alone 0.06 -0.07
Other Race 11.48 -0.59
Two or More Races 14.88 +0.72
Hispanic Origin (Any Race) 27.62 -1.56

Bars show deviation from Dallas-Ft. Worth, TX

This infographic contains data provided by Esri, Esri-Data Axle, Esri-MRI-Simmons, Esri-U.S. BLS. The vintage of the data is 2025, 2030.

3 Mile Radius
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F O R  L E A S I N G  I N F O R M AT I O N ,  C O N TA C T :

T E Y  T I N E R
2 1 4 . 5 3 4 . 3 6 8 3

tey@falconcompanies.com

M A D D I E  H E A L
5 1 2 . 6 2 9 . 5 2 2 3

mheal@falconcompanies.com



I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S
TYPES OF REAL ESTATE LICENSE HOLDERS:
• A BROKER is responsible for all brokerage activites, including acts performed by sales 

agents sponsored by the broker.

• A SALES AGENT must be sponsored by a broker and works with clients on behalf of the 

broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that 

the broker represents):

• Put the interests of the client above all others, including the broker’s own interests;

• Inform the client of any material information about the property or transaction received 

by the broker;

• Answer the client’s questions and present any offer to or counter-offer from the client; and

• Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property 

owner’s agent through an agreement with the owner, usually in a written listing to sell or 

property management agreement. An owner’s agent must perform the broker’s minimum 

duties above and must inform the owner of any material information about the property or 

transaction known by the agent, including information disclosed to the agent or subagent 

by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by 

agreeing to represent the buyer, usually through a written representation agreement. A 

buyer’s agent must perform the broker’s minimum duties above and must inform the 

buyer of any material information about the property or transaction known by the agent, 

including information disclosed to the agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the 

broker must first obtain the written agreement of each party to the transaction. The written 

agreement must state who will pay the broker and, in conspicuous bold or underlined print, set 

forth the broker’s obligations as an intermediary. A broker who acts as an intermediary:

• Must treat all parties to the transaction impartially and fairly;

• May, with the parties’ written consent, appoint a different license holder associated with the 

broker to each party (owner and buyer) to communicate with, provide opinions and advice to, 

and carry out the instructions of each party to the transaction.

• Must not, unless specifically authorized in writing to do so by the party, disclose:

 – that the owner will accept a price less than the written asking price;

 – that the buyer/tenant will pay a price greater than the price submitted in a written offer; and

 – any confidential information or any other information that a party specifically instructs the          

   broker in writing not to  disclose, unless required to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without 

an agreement to represent the buyer. A subagent can assist the buyer but does not represent 

the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN 
WRITING AND CLEARLY ESTABLISH:
• The broker’s duties and responsibilities to you, and your obligations under the representation 

agreement.

• Who will pay the broker for services provided to you, when payment will be made and how the 

payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information 

purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge 

receipt of this notice below and retain a copy for your records.

Licensed Broker / Broker Firm Name or Primary Assumed 
Business Name

Designated Broker of Firm

Sales Agent / Associate’s Name

License No.

License No.

License No.

Buyer / Tenant / Seller / Landlord Initials Date

E-Mail

E-Mail

E-Mail

Phone

Phone

Phone

Falcon Realty Advisors

Timothy Hughes

497539

335775

thughes@falconcompanies.com

thughes@falconcompanies.com

972-404-8383

972-404-8383

Informationavailable at www.trec.texas.gov Regulated by the Texas Real Estate Commission




